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1
Mediatized Worlds – Understanding
Everyday Mediatization
Andreas Hepp and Friedrich Krotz

1. Mediatization: A concept emerges
While mediatization as a concept is nothing new in media and
communication research, it has recently emerged as an international term:
in 2008, Sonia Livingstone referred to ‘mediatization’ in her address as president of the International Communications Association (ICA) when she
reflected the increasing ‘mediation of everything’ and its relation to changing approaches of media and communication research (Livingstone, 2009).
Various panels and papers at the recent ICA conferences referred to ‘mediatization’ as a research-guiding concept. And, in 2011/12, the European
Communication Research and Education Association (ECREA) set up a working group on mediatization. In addition to this, various special issues relating
to the concept have been published over the past few years. For example, a
special issue of Communications: European Journal for Communication Research
(2010, 35(3)) focused on empirical perspectives on mediatization, an issue
of Culture and Religion (2011, 12(2)) on the mediatization of religion debate,
an issue of Empedocles: European Journal for the Philosophy of Communication
(2013, 3(2)) on mediatization as part of more general ‘media processes’, a
thematic issue of MedieKultur on mediatization and cultural change (2013,
29 (54)), and, most recently, an issue of Communication Theory (2013, 23(3))
on conceptualizing mediatization. In addition, Knut Lundby (2009c) edited
the book Mediatization: Concepts, Changes, Consequences to present international reflections on mediatization across various research fields. And a
comprehensive handbook on mediatization is in preparation, again edited
by Lundby. Various other books and journal articles have been published
with ‘mediatization’ in the title.
So how can we explain this intensifying discussion about mediatization? Fundamentally speaking, Sonia Livingstone is right in relating the
growing attention to the concept to the increasing everyday relevance of
1
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communication mediated by the media. As she writes about the recent
development within media and communication research:
It seems that we have moved from a social analysis in which the mass
media comprise one among many influential but independent institutions whose relations with the media can be usefully analyzed to a social
analysis in which everything is mediated, the consequence being that
all influential institutions in society have themselves been transformed,
reconstituted, by contemporary processes of mediation.
(Livingstone, 2009, p. 2)
This said, the concept of mediatization represents such a move. However,
while this empirical appraisal explains many aspects of the increasing interest in mediatization research, it is important to bear in mind that the concept
itself has a far longer history within social sciences.
‘Mediatization’ as a term can be traced back to the early 20th century, and therefore to the beginning of so-called ‘mass communication
research’ (Averbeck-Lietz, 2014). One example is Ernest Manheim (1933)
in his post-doctoral thesis The Bearers of Public Opinion (German: ‘Die
Träger der öffentlichen Meinung’), which he had to withdraw because of
the pressures in Nazi Germany. In this book he writes about the ‘mediatization of direct human relationships’ (German: ‘Mediatisierung menschlicher Unmittelbarbeziehung’, p. 11). He uses this term in order to
describe changes of social relations within modernity, changes that are
marked by the so-called mass media. Jean Baudrillard (1995, p. 175), in
Simulacra and Simulations, described information as mediatized because
there is no measure of reality behind its mediation. Within his ‘theory of
communicative action’ (German: ‘Theorie des kommunikativen Handelns’),
Jürgen Habermas (1988a; 1988b) uses the term ‘mediatization’ to describe
a sub-process of the colonialization of the lifeworld. However, he does not
refer to communication media but to generalized symbolic media like power
and money. In his edited volume Medier och kulturer, Ulf Hannerz (1990)
characterized the cultural influence of media as such (that is, beyond their
contents) on culture as mediatization. John B. Thompson (1995) writes in
his book Media and Modernity about the ‘mediazation of culture’, meaning the increasingly irreversible mediation of culture by institutionalized
mass media. These examples demonstrate that the term ‘mediatization’ in
its different variants is deeply related to social and cultural research as a
whole. However, a more detailed substantiation of the concept took place
in media and communication studies. This, for example, started as early as
1995 in Germany, where related concepts like ‘mediatized communication’
were used (Krotz, 1995).
Within this discipline, two traditions of mediatization research emerged:
an ‘institutionalist tradition’ and a ‘social-constructivist tradition’. While it
is not possible here to discuss the traditions in detail (see for this Couldry
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and Hepp, 2013; Hepp, 2013b), at least a fundamental understanding of
them is necessary to grasp the further development of the concept.
In the ‘institutionalist tradition’, media are understood more or less as
independent social institutions with their own sets of rules. Mediatization,
then, refers to the adaptation of different social fields or systems like politics or religion, for example, to these institutionalized rules. The latter are
described as a ‘media logic’ (Altheide and Snow, 1979; Asp, 1990); that is,
in the widest sense of the word, institutionalized formats and forms of staging. This ‘media logic’, on the one hand, takes up non-mediatized forms of
representation. On the other hand, non-media actors have to accommodate
to this ‘media logic’ if they want to be represented in the (mass) media or if
they want to act successfully in a media culture and media society. Starting
with such a preliminary understanding of ‘media logic’, the concept became
differentiated within that tradition, while the link to these original ideas
remains (Hjarvard, 2013, pp. 8–40).
The understanding of mediatization from a ‘social-constructivist’ point of
view moves the role of various media into the foreground as part of the process of the construction of social and cultural reality. Mediatization, then,
refers to the process of a construction of socio-cultural reality by communication (Berger and Luckmann, 1967; Knoblauch, 2013; Krotz, 2001) and
the status of various media within this process is analyzed (Hepp, 2013a,
pp. 54–68). Mediatization describes how certain processes of the construction of reality by communication become manifested in certain media and
how, in turn, existing specifics of certain media have a contextualized ‘influence’ on the process of the communicative construction of socio-cultural
reality.
Having these different traditions of mediatization research in mind, a
shared fundamental understanding of mediatization has developed across
them in recent years. Basically, the term ‘mediatization’ does not refer to
a single theory but to a more general approach of media and communication research. In this sense, mediatization is a concept used in order to carry
out a critical analysis of the interrelation between the change of media and communication, on the one hand, and the change of culture and society on the other.
Based on such a fundamental understanding, mediatization refers to something other than mediation (cf. Couldry, 2012, pp. 134–7; Hepp, 2013a,
pp. 31–8; Hjarvard, 2013, pp. 19–20): mediation is a concept to describe
the process of communication in general, that is, how communication has
to be grasped as a process of mediating meaning construction. Mediatization is a category to describe a process of change. In a certain sense we
can link both concepts as follows: mediatization reflects how the process
of mediation has changed with the emergence of different kinds of media.
This said, the concept of mediation describes a very fundamental moment
of communication as symbolic interaction. In contrast to this, mediatization is much more specific in analyzing the role of various media in the
further process of socio-cultural change. However, it has to be linked to
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an analysis of communication as symbolic interaction (c.f. Krotz, 2001,
pp. 51–2).
At this point, we can see significant similarities to – but also differences
from – the medium theory as it was originally introduced by Harold Innis
(1950) and Marshall McLuhan (1994) and brought forward by others (cf. for
an overview Meyrowitz, 1995). Two similarities are striking. First, both mediatization research and medium theory focus not (only) on media content
but also on the role media as such play in altering communication. Joshua
Meyrowitz – one of the most prominent present scholars of medium theory –
put this as follows: ‘To observe [ . . . ] potential media effects – whether in the
past, present or future – one needs to shift from the content of media to the
nature and capacities of each medium itself’ (Meyrowitz, 2009, p. 518). Mediatization research does not argue along the lines of the effect paradigm (not
even in an alternative manner, as medium theory does), but it emphasizes
in addition the necessity to focus on ‘capabilities’ (Lundby, 2009b, p. 115),
‘moulding forces’ (Hepp, 2013a, pp. 54–5), ‘affordances’ (Hjarvard, 2013,
p. 18) and the ‘dissolution of media boundaries’ (Krotz, 2001, pp. 188–9).
Second, both medium theory and mediatization research understand their
respective approaches as being inclusive across the micro, meso and macro
levels. For medium theory, this is explicitly expressed by Meyrowitz (1995;
2009) in his distinction between ‘microlevel’ and ‘macrolevel medium theory’: while the ‘macrolevel medium theory’ is focused on long-term and
comprehensive changes across centuries, for example, from ‘modern print
culture’ to ‘global electronic culture’, the ‘microlevel medium theory’ is
interested in a detailed analysis of the altering of interaction orders by such
comprehensive changes. Moreover, mediatization research at the level of certain interactions and/or institutions is interested in more general statements
on the change of culture and society. This becomes thickened in the idea of
understanding mediatization as a ‘meta-process’ (Krotz, 2009, p. 22). Bearing these two similarities in mind, it is no wonder that both paradigms are
in dialogue with each other (cf., for example, Hug and Friesen, 2009 and
Schofield Clark in this volume).
This said, a number of differences between medium theory and mediatization research are striking – differences which substantiate the uniqueness
of the mediatization approach. In this introduction we can name only the
four most important points, while a more comprehensive discussion can be
found in other publications (cf. Hepp, 2013a, pp. 11–17; Hjarvard, 2013,
p. 12; Krotz, 2014). First, mediatization research is sceptical about the narration of change as introduced by ‘macrolevel medium theory’. This narration
of change is based on the idea that each culture and society is dominated by a
single medium, which is more or less stable over time. Within mediatization
research many examples can be found that demonstrate the shortcomings
and under-complexity of this idea. This already refers to the second point,
namely the transmedial perspective of mediatization research. Increasingly,
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the scholars of mediatization research emphasize the necessity to focus
(also historically) on the interrelation of various media and not solely on
a single medium. This is because the media-related transformation we are
confronted with is ‘driven’ by the interaction of these various media in
certain contexts. It’s not just the mobile phone that makes the difference
for our present everyday lives, but how the mobile phone interacts with
social media, e-mail, digital television and so on. Third, within mediatization research the specificity of media is also core, albeit understood as one
moment of the ‘double articulation’ (Silverstone and Haddon, 1996) of the
media as objects and bearers of meaning. Mediatization research considers
both. Fourth, mediatization research is in the trajectory of a ‘non-mediacentric’ (Morley, 2009) media and communication research. The idea is
not to take media without question as the source of change – there are
many contexts in which ‘new’ media come up but are not the sources of
change. Mediatization research wants to consider the interrelation between
the change of media and communication, on the one hand, and culture
and society, on the other. This also implies that the driving forces of change
might not be the media at all. In sum, it becomes obvious that mediatization
research is something different from medium theory.
In such a general orientation, the term ‘mediatization’ implies quantitative as well as qualitative aspects. With regard to quantitative aspects,
mediatization refers to the increasing temporal, spatial and social spread of
media communication. That means that over time we have become more
and more used to communicating via media in various contexts. With regard
to qualitative aspects, mediatization refers to the role of the specificity of
certain media within the process of socio-cultural change. This means that it
does ‘matter’ which kind of media is used for which kind of communication.
Some researchers understand this process of mediatization as a long-term
process that has more or less accompanied the whole history of humankind
(Hepp, 2013a, pp. 46–54; Krotz, 2009). Seen from such a perspective, human
history is, besides other things, a process of intensifying and radicalizing
mediatization. In contrast to this, other researchers use the term ‘mediatization’ to describe the process of an increasing social and cultural relevance of
the media since the emergence of so-called independent ‘mass media’ (print,
cinema, radio, television) (Hjarvard, 2013, pp. 21–3; Strömbäck, 2011).
It is in this general discussion that we also have to locate the volume at
hand. It includes articles from authors of both traditions of mediatization
research as well as articles that discuss across the lines of these different traditions. As such, it can be understood as an attempt to bring these different
traditions of mediatization research closer together. However, this attempt is
related to a certain idea – and that is the importance of linking mediatization more closely to an analysis of changing everyday lifeworlds and social
worlds. This is the point at which the term ‘mediatized worlds’ comes in,
which frames the different chapters of this volume.
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2. Mediatized worlds: Everyday mediatization
Within media and communication research, the concept of ‘media worlds’
has a certain tradition. David L. Altheide and Robert P. Snow (1991), for
example, relate their understanding of ‘media logic’ to ‘media worlds’ when
they use the latter term to describe social worlds marked by a ‘media logic’.
Elizabeth Bird (2003) describes the everyday use of (mass) media from an
ethnographic perspective as ‘living in a media world’, as she writes in the
subtitle of her book. Faye D. Ginsburg, Lila Abu-Lughod and Brian Larkin
(2002) characterize the cultural anthropology of the media as analyses of
different ‘media worlds’. Leah A. Lievrouw (2001) sees a relation between
the establishment of ‘new’ digital media and the pluralization of lifeworlds.
David Morley (2001, p. 443) reflects on questions of belonging in the
‘present mediated world’.
However, in a general sense, ‘media worlds’ is no more than a metaphor for
the fact that various contexts of present everyday life are marked by media
communication. That said, we use the concept of ‘mediatized worlds’ in a
much more concrete sense when referring to (1) social phenomenology and
(2) symbolic interactionism (see, for the following, Hepp, 2013a, pp. 75–83;
Krotz, 2009; Krotz and Hepp, 2013).
1. Within social phenomenology, Alfred Schütz and Thomas Luckmann have
described the everyday world as a very special part of the lifeworld of a
human being: ‘The everyday life-world is [ . . . ] that province of reality which
the wide-awake and normal adult simply takes for granted’ (Schütz and
Luckmann, 1973, vol. 1, p. 3). The everyday lifeworld is accepted without
question, not the ‘private world’ of individual(s), but intersubjectively: ‘[T]he
fundamental structure of its reality is shared by us’ (p. 4). As such, the everyday world does not only include nature but also the social and cultural world
in which a person exists.
Very early on, Benita Luckmann (1970) emphasized the fragmentation of
everyday lifeworlds into various ‘small life-worlds’. For her, these are the
‘segments’ (Luckmann, 1970, p. 81) of everyday life that exist as specificity
within organizational as well as private contexts: ‘The life round of modern
man is not one piece. It does not unfold within one but within a variety of
small “worlds” which are often unconnected with one another’ (Luckmann,
1970, p. 587). Empirically, Benita Luckmann refers to ‘worlds’ of different
jobs, of social clubs, of political parties, religious communities, subcultures
and so on. Therefore, in present (post-)modern societies, we are confronted
with a variety of ‘socially constructed part-time-realities’ (Hitzler and Honer,
1984, p. 67) which impact more and more on the experience of men and
women.
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2. Within symbolic interactionism, the concept of ‘social worlds’ is well established and can be linked to our outlined understanding of mediatized
worlds. Here, three points are especially striking:
The first point is that mediatized worlds have a ‘communication network’
beyond the territorial. It was Tamotsu Shibutani (1955) who in the 1950s
reflected on the characteristics of what he called ‘social worlds’. One of
his key arguments was that, already at that time, media played an important role in the construction of social worlds. However, as these mediated
‘communication networks are no longer coterminous with territorial boundaries, cultural areas overlap and have lost their territorial bases’ (Shibutani,
1955, p. 566). Quoting Shibutani, our argument is not that questions of
(re)territorialization will not matter for the analysis of mediatized worlds.
More specifically, the argument is that mediatized worlds are at least partly
articulated by mediated communication networks, and that these communication networks transgress various territories with increasing mediatization.
To take one of our above-mentioned examples: the mediatized world of
stock exchange dealing is something that takes place not only in the stock
exchange building itself but at nearly every place where bankers as well as
private persons can deal their stocks via desktops and laptop computers or
smartphones. It is the mediatized communication network by which this
mediatized world gets constructed, not a territoriality.
A second important point is that mediatized worlds exist on ‘various scales’.
Some years later than the publication by Tamotsu Shibutani, it was Anselm
Strauss (1978) who reflected Shibutani’s arguments somewhat further. In so
doing, he perceives one important indication of why the concept of social
worlds (and, therefore, also our conceptualization of mediatized worlds)
presents a highly promising starting point for empirical research. Strauss
argues that they ‘can be studied at any scale, from the smallest (say, a
local world, a local space) to the very largest (in size or geographic spread)’
(Strauss, 1978, p. 126). Therefore, the concept of mediatized worlds offers an
approach for investigating mediatization empirically by defining an investigation perspective, meaning the perspective of the thematic core of a
mediatized world. At the same time, the concept is not so narrow that it
is reduced to a micro-concept of interaction at a certain place. We can use
it on various levels or scales, across which we can conduct mediatization
research.
The third point is that mediatized worlds are ‘nested/interlaced’ with each
other. Again, we can refer here to the arguments by Anselm Strauss. Discussing Shibutani’s ideas, he remarks that ‘social worlds intersect, and do so
under a variety of conditions’ (Strauss, 1978, p. 122). We are also confronted
with the ‘segmenting of social worlds’ (Strauss, 1978, p. 123), not only in
the sense that they segment the totality of lifeworlds but also in the sense
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that they segment internally, producing ‘specifiable subworlds’. We can take
as examples here the mediatized worlds of popular cultural scenes like hip
hop, black metal or techno: the ongoing articulation of their mediatized
worlds is likewise an ongoing segmentation and (re)invention process. That
said, researching mediatized worlds also entails investigating the transgression from one mediatized world to another as well as the processes of
demarcation.
It is within these two frames of discussion that we want to use the concept of ‘mediatized worlds’. Mediatized worlds are still lifeworlds in the
phenomenological sense and social worlds in the perspective of symbolic
interactionism, and at the same time new versions of these already existing concepts, as they are mediatized worlds and should be studied in this
sense. They are structured fragments of social lifeworlds with a certain binding intersubjective knowledge inventory, with specific social practices and cultural
thickenings. Mediatized worlds are the everyday concretization of media cultures and media societies. They are the level where mediatization becomes
concrete, where people use media in specific contexts and with specific
interests and intentions, and by virtue of this can be analyzed empirically.
To give some examples: while it is impossible to research the mediatization of a culture or society as a whole, we can investigate the mediatized
world of stock exchange dealing, of schooling, of the private home and so
on. Analyzing these ‘socially constructed part-time realities’ as mediatized
worlds means researching empirically in what way their communicative construction is shaped by various media, as well as how this communicative
construction changes in the sense outlined above. If we raise the question of how this can be done in practice, a look at the already existing
studies of Anselm Strauss, for example, and at other work in the frame
of symbolic interactionism may be helpful, as well as the existing studies
in phenomenological sociology and sociology of knowledge. This is done
in practice, for example, in the priority programme Mediatized Worlds (see
below).
The analysis of various mediatized worlds and their change by virtue
of becoming mediatized can, of course, be only one starting point for
undertaking empirical mediatization research. However, the idea is to start
at this concrete level to get different ‘grounded theories’ of how media
communicative change and socio-cultural change are interlaced with each
other, and how this interplay can be theorized in an appropriate way as part
of the meta-process of mediatization. The deployment of a good number of
such grounded theories of mediatized worlds makes it possible to develop a
more general theory of the present mediatization.
If we link mediatization in such a way with a social (life)world perspective, the concept of mediatization begins to speak in a new way: if we
follow the above-mentioned argument that one main moment of present
mediatization is the situation of an increasing ‘media saturation’ (Lundby,
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2009a, p. 2), the ‘media manifold’ (Couldry, 2012, p. 16) and ‘polymedia’
(Madianou and Miller, 2013, p. 172), mediatization research is not so much
concerned with investigating the ‘influence’ of one single medium, but more
with the changing role of a variety of media in our lives. While such an
argument is theoretically striking, the main problem is how to turn it into
empirical research. One possibility for this is not to start the research with
one medium but to take one kind of social world or (small) lifeworld as a unit
of research. Then it becomes possible to investigate how this social world or
(small) lifeworld changes with mediatization – or, in other words, how it
changes as a mediatized world.
Such a move, however, also emphasizes that mediatization does not offer a
closed theory, as, for example, the system theory within sociology does. This
is not the idea of mediatization research. Recently, Sonia Livingstone and
Peter Lunt (2014) compared mediatization research with a Twitter ‘hashtag’.
By this they want to emphasize that mediatization is a ‘meta-project’ of integrating various detailed studies into and overall analysis of transformation
and change. This metaphor points to one very important aspect of current
mediatization research, because of the complexity of its undertaking – to
research the interrelation between the change of media and communication,
on the one hand, and culture and society on the other – various detailed and
competing analytical concepts are necessary, as well as various methods.
However, a group of scholars who have gathered around the term ‘mediatization’ are engaged in bringing this form of analysis forward. With this
volume, we hope to bring the discussion one step forward by introducing
the concept of ‘mediatized world’ to ground mediatization research better in
an everyday perspective.

3. About this volume: Background, structure and arguments
The aforementioned shift of mediatization is the reorientation we adopted
with the priority programme Mediatized Worlds. Since 2010, funded by the
German Research Foundation (DFG), 12 research projects have investigated
the mediatization of various social worlds or (small) lifeworlds. Topics are the
everyday world of community building, the world of sport betting, ‘scopic
media’ in various social worlds, mediatized business models in social worlds,
the mediatized home, and the mediatized world of political deliberation and
of members of the parliament, of security policy and of music – and how
to investigate the changing social relations of present mediatized worlds
in a long-term perspective (for detailed information about the projects, see
http://www.mediatizedworlds.net).
While these projects operationalize the idea of mediatized worlds in
very concrete ways, it is nevertheless linked with an argument that goes
beyond this specific research. This is the argument for bringing mediatization research closer to the everyday world. As such an argument is much
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more general, in 2011 the priority programme hosted a conference at the
University of Bremen with the title ‘Mediatized Worlds: Culture and Society
in a Media Age’. The idea of this conference was to discuss internationally
such a shift in mediatization research. In all, 54 presentations were given
by scholars from 14 different countries. The present volume consists of
revised versions of the best of these papers. In addition, a number of authors
were invited who have been more recently engaged in the discussion about
linking mediatization research with a social and lifeworld perspective.
The volume comprises six parts. Part I, ‘Rethinking Mediatization’, opens
with a chapter from Knut Lundby, ‘Mediatized Stories in Mediatized Worlds’.
In this chapter, Lundby, on the one hand, introduces the mediatized story
project which played an important role in the present international push
of mediatization research. On the other hand, he reflects on how far the
phenomenon of mediatized storytelling is related to the idea of living in
mediatized worlds. The core argument of this chapter is that a mediatized
story is, for sure, not a mediatized world. However, living in mediatized
worlds means that mediatized stories gain relevance in a number of these
social worlds.
In the following chapter, Johan Fornäs argues for a culturalizing of mediatization. With the move to a more concrete investigation of mediatized
worlds, he links the argument that more culturally oriented approaches
to mediatization should be revitalized. Such a cultural orientation means
looking more carefully into the different levels and kinds of mediatization and relating mediatization more deeply to process concepts such as
modernization, lifeworld colonization and reflexivity. For this, a reconnection of mediatization to anthropologically and hermeneutically inspired
theorizations of the early 1990s is a help.
Nick Couldry, too, links the idea of mediatized worlds to a new ‘grounding’ of mediatization research. However, this ‘grounding’ needs an appropriate foundation in social theory, for which especially the field theory in
the tradition of Pierre Bourdieu is helpful. This theory is, on the one hand,
linkable to the idea of mediatized worlds – different fields consist of various,
though characteristic, mediatized worlds. On the other hand, linking the
mediatization approach with field theory makes it possible to explain that
mediatization results in different phenomena depending on which part of
culture and society one investigates.
Friedrich Krotz in his article ‘Media, Mediatization and Mediatized Worlds’
rethinks what mediatization means in the frame of a social (life)world perspective. His core argument is that, if we take this perspective seriously,
the idea of a ‘media logic’ is less helpful. Therefore, we must clarify what
a medium is. This makes it possible to conceptualize mediatization as a process related to the social construction of the word. This process is always
related to changing demands, expectations and interests of the people.
Therefore, mediatization reminds us that there is a social entity that becomes
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